The Language of Composition

Chapter 1:  “An Introduction to Rhetoric: Using the ‘Available Means’”

Definition of rhetoric:

1.  Aristotle (384-322 B.C.E.) defined rhetoric as “the faculty of observing in any given case the available means of persuasion” (LOC 1).

2.  At its best, rhetoric is a thoughtful, reflective activity leaving to effective communication, including rational exchange of opposing viewpoints (LOC 1).

Application of rhetoric:

Those who understand and can use the available means to appeal to an audience of one or many find themselves in a position of strength (LOC 1).

I.  Key Elements of Rhetoric


A. Context: the occasion or the time and place it [rhetoric] was written or spoken (LOC 2)


B. Purpose: goal that the speaker or writer wants to achieve (LOC 2)


C. Bias: prejudice (LOC 2)


D. Thesis/Claim/Assertion:  a clear and focused statement (LOC3)


E. Subject


F. Speaker






The Rhetorical Triangle/Aristotelian Triangle








1.  Appeals the speaker may use




a.  Ethos:  character (reputation or authority)

i. Appeals to ethos often emphasize shared values between the speaker and the audience (LOC 4).

ii. The speaker’s ethos—expertise and knowledge, experience, training, sincerity, or a combination of these—gives the audience a reason for listening (LOC 5).




b. Logos: reason

i. Offer clear, rational ideas (LOC 5).  Appealing to logos means having a clear main idea, or thesis, with specific details, examples, facts, statistical data, or expert testimony or support.

ii. Acknowledge a counterargument (anticipate objections or poopsing views).

· concede/concession: 
 agree that an opposing argument may be true

· refute/refutation: deny the validity of all or part of the argument




c. Pathos: emotion

Although writing that relies exclusively on emotional appeals is rarely effective in the long term, choosing language (such as figurative language or personal anecdotes) that engages the emotions of the audience can add an important dimension.  


a. figurative language


b. positive connotations


c. personal anecdotes



2. Examples: ethos, logos, and pathos in practice




a. Newspaper (LOC 6) article in support of generous maternity leave policies (LOC 6)




b. Visual text (political cartoon) Rosa Parks approaching the gates of heaven (LOC 10)




c. Literature: an excerpt from Homer’s The Iliad (LOC 12)

G. Arrangement: organization of the piece



1. The Classical Model (LOC 13)




a. Introduction (exordium): introduces the reader to the subject under discussion (beginning a 



web).  Often the introduction is where the writer establishes ethos.

b. Narration (narratio): provides factual information and background material on the subject at hand, thus beginning the developmental paragraphs; establishes why the subject is a problem that needs addressing.  Narrative paragraphs may include appeals to logos or pathos.

c. Confirmation (confirmatio): includes the develop or the proof needed to make the writer’s case; most specific and concrete detail; makes the strongest appeal to logos.

d. Refutation (refutation): addresses the counterargument; a bridge between the writer’s proof and conclusion; primarily an appeal to logos.

e. Conclusion (peroratio): brings the essay to a satisfying close; appeals to pathos.  Rather than simply repeating what has gone before, the conclusion brings all the writer’s ideas together and answers the question, so what?


2. Other Patterns of Development

a. Narration: telling a story or recounting a series of events.  Chronology usually governs narration, which includes concrete detail, a POV, and sometimes such elements as dialogue.  Narration is not simply crafting an appealing story; it is crafting a story that supports your thesis (LOC 17).

b. Description: Description emphasizes the senses by painting a picture of how something looks, sounds, smells, tastes, or feels; used to establish a mood or atmosphere.  Narration and description often work hand in hand (LOC 18).

c. Process Analysis: explains how something works, how to do something, or how something was done.  The key to successful process analysis is clarity: it’s important to explain a subject clearly and logically, with transitions that mark the sequence of major steps, stages, or phases of the process (LOC 19).

d. Exemplification: Providing a series of examples that turns a general idea into a concrete one.  Aristotle taught that examples are a type of logical proof called induction.  That is, a series of specific examples leads to a general conclusion (specific leading to general) (LOC 20).

e. Comparison and Contrast: Juxtaposing two things to highlight their similarities and differences.  C/C is often required in academic writing where you have to discuss the subtle differences or similarities in the method, style, or purpose of two texts  (LOC 21).

f. Classification and Division: Sorting material or ideas into major categories (LOC 22).  

g. Definition: Lays the foundation  to establish common ground or identify areas of conflict.  Defining a term is often the first step in a debate or disagreement (LOC 24).

h. Cause and Effect: Analyzing the causes that lead to a certain effect or, conversely, the effects that result from a cause is a powerful foundation for argument (LOC 25).

Speaker (Writer)





Speaker:  The speaker may develop a persona—the character the speaker creates when he or she writes or speaks (LOC 4).








Subject





Audience (Reader)





Subject:  Writers or speakers must first choose a subject and then evaluate what they already know about it, what others have said about it, and what kind of evidence or proof will sufficiently develop their position (LOC 4).








Audience: Things to consider—what is the audience’s current level of knowledge? Attitude?  Common ground w/ speaker? 











